
User experience has always been a major focus at Gizmodo, the popular design, technology, and science fiction blog. With over half 

of traffic coming to their mobile website, keeping the site clear and fast is key to keeping readers on mobile devices engaged with 

their content.

Over the past two years Gizmodo has implemented a number of optimizations to improve page load times, such as removing 

unnecessary scripts, setting a fallback font for web fonts and lazy loading below-the-fold site components. Yet, the team still felt like 

more could be done to improve performance for their mobile users. Josh Laurito, Head of Data and Analytics, highlighted their main 

challenge: “We delivered the same (large) JavaScript & CSS payloads to users on mobile and desktop, making it difficult to improve 

one experience without degrading the other.” With the launch of AMP, Gizmodo saw an opportunity to address this obstacle.

Solution

Gizmodo implemented AMP in May of 2016 and is now publishing AMP pages for 100% their posts, as well as creating AMP versions 

of previous work. Gizmodo has been early to test and adopt new AMP features. They are among the first to publish reader 

comments and conversations and run A/B tests on AMP articles. Ali Philippides, product lead for the implementation of AMP, said 

the most pleasant surprise has been the flexibility of the format. “We were very impressed with how many features we could 

translate from our mobile experience. We were able to implement a navigation menu, social sharing toolbar, and a newsletter 

subscription module, which kept the user experience consistent between our sites and our AMP articles,” said Philippides.

Results

As of September Gizmodo has published over 24,000 AMP pages and is receiving 100k visits to those pages daily. AMP has been 

highly successful in making Gizmodo’s mobile pages fast  -- page load time for AMP is 3x faster than the regular mobile site. AMP 

has even helped Gizmodo attract new readers. Over 80% of Gizmodo’s traffic from AMP pages is new traffic, compared to under 50% 

of all mobile sessions. Gizmodo has also seen a 50% increase in impressions per pageview on AMP.

Gizmodo is looking forward to seeing how the AMP format evolves over time. Laurito said “we would like to work with the AMP 

community to expand support for reader log-in and commenting, more high-impact ad units, and broader capacity to recommend 

stories to our readers.” Overall, implementing AMP has made a meaningful difference to Gizmodo’s mobile experience. “AMP has 

been an overwhelmingly positive experience for Gizmodo,” added Laurito. 

Learn more about the Accelerated Mobile Pages Project and building your first AMP HTML file at: www.ampproject.org
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