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Learn more about the Accelerated Mobile Pages Project and building your first AMP HTML file at: www.ampproject.org

CNBC works hard to ensure that their users have access to the content they need, wherever they need it. With mobile 
traffic now accounting for roughly 50% of CNBC's total traffic, it has become a strategic priority to provide a fast 
loading, less frustrating user experience to this expanding user base. “Improving performance for all our pages is a top 
priority. As we see our traffic from mobile devices increasing, it’s become paramount we provide the fastest experience 
we can for those users,” said Viktor Cea, Director of Content and Design. The AMP format offers an enhanced 
experience for users, with its promise of near-instant page load times. 

Solution

The CNBC team took a multi-phased rollout approach to deploying AMP across text articles, releasing a minimum viable 
product (MVP) in late-June of 2016. 
 
The team was able to quickly ramp up the project since the AMP format leverages many existing web standards, 
allowing CNBC to implement their standard analytics tools to measure usage. The phased rollout also afforded them 
the opportunity to optimize their AMP code markup with the help of the AMP validation tools. 
 
Within a few months of the initial launch, AMP traffic crossed into the double digits as a percentage of mobile web 
traffic, which meant it was time to monetize and re-circulate this new traffic stream. CNBC followed up the MVP release 
by implementing ads via the standardized <amp-ad> tag. They were also able to work with a third party vendor to rapidly 
deploy lightweight, AMP-specific code for internal content re-circulation for users. 

Results

AMP’s promise of increased page performance has proved true. CNBC is now seeing average AMP page load times of 
1.23 seconds. Since implementing AMP, CNBC has seen a 22% increase in mobile search users who returned to 
CNBC.com within 7 days. 
 
CNBC is impressed by these numbers given how quickly they were able to adopt the AMP format. Front-end engineering 
manager Roshan Varghese said “AMP is like web on steroids. We were able to achieve huge performance gains by 
using the format’s approach of going back to the basics and making user experience the primary goal.” 
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